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Be my valentine

Well-known designer André 
Hattingh changes direction

Princess Tam Tam - rooted in vision of chic luxury

DURING THE past 25 years, André Hattingh 
established herself as one of South Africa’s top 
clothing designers. She started her business 
with one sewing machine and no capital. Due to 
a fi nancial crisis in the household, she decided to 
spread her wings from the stage and bring out 
a collection of clothes from a suitcase of bed-
spreads. 

She made an instant splash, but it was an up-
ward struggle as she could not afford a shop. 
She spent the fi rst 15 years of her business sell-
ing her garments at the Rooftop Market in Rose-
bank and the Organic Market in Bryanston.

Her ethnic designs were spotted by the De-
partment of Trade and Industry and she was in-
vited to show her “Images of Africa” collection 
in Paris in 1998. It was a sell-out and a turning 
point for her.

She started her own studio in a wonderful 
home in Parktown North, where you will have the 
ultimate shopping experience. 

If all the women she has dressed in the last 

25 years came together, they would fi ll Ellis Park 
rugby stadium and the unique handmade natural 
fabric she has used, would extend for some 75 
kilometres!

André has decided to follow a new road and 
an old dream and focus on her song-writing tal-
ent. “I have always wanted to just write music. 
I had to start my business out of necessity and 
now I feel is the right time that I can start a new 
career that I had always dreamed of.”

She invites you to now come and visit her, 
before the doors close, and to experience these 
unique timeless garments for yourself.

See you on Valentine’s Day!

A “PETIT” slice of Paris located in the trendy Blu-
bird Shopping Centre in Birnam, the shop ech-
oes the French boutiques by making a clean, 
comtemporary statement of uncluttered space, 
softly draped hangings, rich furniture and won-
derful crystal chandeliers.  

It is within this feminine space that the linge-
rie and swimwear collections are beautifully dis-
played.

In 2001 Leona perceived a gap in the South 
African market for stylish, elegant but affordable 
French lingerie. Trips to Paris followed to source 

the right products.
The team at Tam Tam Collec-

tion is made up of highly trained 
staff: Leona Calder, the owner, 
her daughter Elzia and Jabu who 
have been together for the past 
nine years. They are passionate 
about the collection and making 
sure that the client receives the 
best possible service and prod-
uct. Because of the relationships 
that they have built up with their 
clients, they now have a loyal 
and devoted following who truly 
enjoy the attention they receive 
- which makes Tam Tam Col-
lection the designated store of 
choice.    

The French brands
Princesse Tam Tam, the sought-after lingerie 
and swimwear brand, is available straight from 
the French catwalk. Princesse Tam Tam is the 
best-selling lingerie brand in France. The suc-
cess of this brand, created by women and de-
signed for women, is rooted in their unequalled 
vision of chic luxury and feminity at affordable 
prices. The collection is lacy, practical and col-
ourful and barely does the gorgeous range jus-
tice.

Pain de Sucre, established in the south 

of France, is the number one haute couture 
swimwear designer in Europe, with over a quar-
ter-century of experience, bringing together the 
best talent in Europe,with bikinis as their spe-
cialty. The most recent fashion season includes 
some of the best quality swimwear available.

Suggest collection by Pain de Sucre, is a 
unique hybrid collection that bridges the gap 
between the beach and the bedroom. When 
you live in the south of France, your swimsuit 
tends to double duty as lingerie and vice ver-
sa.




