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Focusing on Kitchens & BathroomsFocusing on Kitchens & Bathrooms
ShowerTime shower doorsA home revolves around a 

kitchen and bathroom
FURMAN GLASS’ CEO Leonard Malkin gives 
some facts about shower doors and the Furman 
Glass ShowerTime range:

A quality shower door should have standard 
features like SABS-approved toughened safety 
glass, heavy duty sealed bearing rollers for smooth 
operation, mitred corners and solid construction, a 
supplier with SABS accreditation that offers back-
up, support and warranties.

A frameless shower door will increase the value 
of your home, will last three to four times longer 
than a framed shower door and it eliminates the 
need for metal framing. 

It is easy to clean and eliminates corrosion. 
The initial cost is more, but in the long run frame-
less shower enclosures are less expensive than a 
framed shower door.

Most shower doors can be fi tted on to a shower 
tray, tiled base or a wetroom fl oor. Maintenance is 
easy and mostly preventive. It is important to keep 
the glass clean and residue free. 

We supply a special glass cleaner (CleanPowa) 
that removes oils, mineral deposits, and soapy 
water stains. We offer a wide variety of shower en-

closure models with a wide range of fi nishes and 
prices.

Our commercial clients include hotels, shopping 
centres, apartment buildings and lifestyle develop-
ments. All ShowerTime shower doors carry a fi ve-
year guarantee, provided the installation was done 
by a Furman Glass fi tment team.

For a truly refi ned shower door look, profession-
al shower door installation is paramount. Unpro-
fessional jobs can lead to leaks, cracking, product 
malfunction and many other problems.

We have over 112 years’ experience in the glass 
industry. All products are locally manufactured to 
the highest international standards, with guaran-
teed workmanship.

ShowerTime products are available directly 
from any Furman Glass branch and from selected 
sanitary and tile merchants. Contact us at 0861 
FURMAN (387626).

• For further information please contact: 
Furman Glass Keith Feldman/Kevin Dudg-
eon, tel: +27 11 473-6700. Cell: Keith: 082-
451-5662, Kevin: 079-526-6425, E-mail: 
keith@furmanglass.co.za

BARRY BILEWITZ

THINGS TO CONSIDER when renovat-
ing or building new kitchens or bathrooms 
besides the diameter of the pipes are the 
overall shape and style of the room.  

If you make most of your major de-
cisions while soaking among aromatic 
bubbles, consider having an oval-shaped 
bathroom or tub. L-shaped rooms opti-
mise space, especially when used at the 
corner of a building and the small part of 
the “L” can be used for a scullery/laundry 
off the kitchen or a steam-room/sauna off 
the bathroom.  

A theme bathroom, such as a small Ro-
man bathhouse, can be made into a very 
interesting focal point of your home. If 
your tastes tend to the ultramodern, then 
a Scandinavian-style bathroom - with a 
wooden fl oor and similar cladding of the 
sauna - may just be the answer.

While the designs of ancient Roman 
kitchens haven’t really made it into the 
21st century, those of the Victorian era 
certainly have. Victorian authenticity in the 
kitchen, however, is usually sacrifi ced at 
the altar of modern practicality.  

Continued on page 22
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Two of  the most positive emotion-arousing places in the 
home are the kitchen and bathroom. Imagine relaxing in 

soothing fragrant water, massaged by streaming jets, gently 
pummelling away the aches and stresses of  a hectic life-style.  
Think of  the wondrous smells emanating from your warm, 

friendly low-maintenance kitchen as you prepare your dishes 
accompanied by tasty sauces for your family.

VitrA’s showerheads designed by Ross Love-
grove for the aspirant golfi ng champion. On 
request at New Anchor.
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TWENTY TWO YEARS ago industry pioneer, Cae-
sarStone, became the world’s fi rst company to 
harness the extraordinary physical properties of 
quartz to create an elegant, unique product - the 
original quartz surface; skilfully manufactured for 
a variety of applications in homes, hotels, restau-
rants, healthcare facilities and retail environments.

CaesarStone quartz surfaces and countertops 
are manufactured to an exacting standard of ex-
cellence - from the procurement of raw materials 
to the fi nal quality control check. Hghly skilled and 
trained staff members ensure the quality of a prod-
uct unrivalled in the industry. 

The manufacturing process begins with a rig-
orous inspection of all incoming raw materials. 
These are blended at the ratio of 93 per cent natu-
ral quartz aggregates to 7 per cent pigments and 
polymer resins.

CaesarStone products and plant procedures 
were approved by the International Quality Net-
work, and awarded the prestigious ISO 9001 em-
blem. This guarantees operations and quality man-
agement according to strict ISO 9001 procedures. 

Not to mention, CaesarStone is also recognised 
by The Public Health and Safety Company (NSF). 
This organisation creates the standards and certi-
fi es products that it fi nds promote safer living. In 
this case, CaesarStone is the only product of its 
kind on the market that is kosher - due to its non-
porous characteristics.

The beauty, quality and durability of Cae-
sarStone’s vast range of quartz surfaces makes 
them the fi rst choice of highly diverse clientele all 
around the globe. 

With cutting-edge expertise and inspiring de-
sign, these hi-tech quartz surfaces offer ideal so-
lutions for kitchen countertops, bathroom vanity 
tops, fl ooring, wall panelling and much more.

With its comprehensive warranty and stain-, 
scratch-, and heat-resistant properties, Cae-
sarStone is the ultimate choice for all applications.

International Slab Sales (Pty) Ltd is the sole dis-
tributor of CaesarStone quartz surfaces in south-
ern Africa. They have customer-friendly branches 
in all the major centres in order to assist architects, 
builders and homeowners in selecting the right sur-
face for their application and to provide details of 
the closest CaesarStone fabricator.

CaesarStone’s quality quartz surfaces represent 
the ultimate combination of style, form and func-
tion. The surfaces blend modern sophistication 
and timeless luxury with unbeatable strength and 
durability. 

The ever-lasting fi nish requires only simple and 
routine care to maintain its good looks. Virtually 

maintenance-free, CaesarStone’s hard, non-po-
rous surfaces require no sealing to renew the lustre 
and are simple to clean. 

In most cases, soap and water or a mild deter-
gent is enough to keep your CaesarStone coun-
tertop looking like new. For total peace of mind, 
residential installations are backed by a 20-year 
limited warranty.

CaesarStone also understands that its commit-
ment to its customers is equalled only by its re-
sponsibility to the environment. Top priority is given 
to minimising environmental impact and a new 
environmental agenda has been developed and 
adopted: a commitment to production processes 
that minimise environmental impacts; develop 
products that support healthier environments and 
better use of resources; compliance to voluntary 
safety and environmental standards and criteria. 

In achieving these goals the following pro-
grammes were developed:

Saving water: The manufacturing site has ef-
fi cient water use, recycling 97 per cent of water 
used in the production processes. 

Reducing soil pollution: 80 per cent of industrial 
waste produced through the manufacturing proc-
ess is recycled, diverting waste from landfi ll and 
reducing soil pollution. 

Responsible packaging: 70 per cent of the 
raw silica is delivered as a bulk without the need 
of packaging materials at all; 100 per cent of the 
polymers are delivered in reusable ISO-tanks; 100 
per cent of the boxes used to pack CaesarStone’s 
samples are made of recycled cardboard.

Saving energy: Energy consumption is meas-
ured and programmes are in place to increase en-
ergy effi ciency; CaesarStone uses a “Regeneration 
Thermal Oxydiser” system to dispose of harmful 
gasses, saving 95 per cent of the energy normally 
required for this process.

CaesarStone’s quartz surfaces are compliant 
with the International Health and Safety Foundation 
sanitary standard NSF 51, ensuring that working 
surfaces are safe for use in all food environments.  

All CaesarStone quartz products are independ-
ently certifi ed by the Greenguard Environmental 
Institute as low emitting surfaces.

With this level of commitment, CaesarStone 
proudly became the world’s fi rst quartz surface 
company to have its “Environmental Management 
System” certifi ed to comply with ISO 14001.

CaesarStone endeavours to manufacture the 
highest quality products, with the utmost consid-
eration for the environment, ensuring a brighter fu-
ture for the next generation and healthier living for 
today.

TWENTY TWO YEARS ago industry pioneer Cae- maintenance-free CaesarStone’s hard non-po-

CaesarStone leads 
the surface field - 

and it’s kosher!

Le Creuset cast iron cookware
CAST IRON COOKS very evenly, distributing 
heat throughout the piece so that each cor-
ner or curve achieves the same temperature. 
Every single piece of Le Creuset cast iron can 
be used on the stove, in the oven or under the 
grill - and then served directly to the table. 

Cast iron is a highly effi cient material that 
absorbs heat from the hob very well. This is 
why medium and low hob settings should be 
used at all times in order to achieve the best 
cooking results. 

However, this does not mean that heating-
up times are excessively long, as the effi ciency 
of cast iron results in heating-up times equal 
to, or sometimes quicker than other materi-
als. 

Once a piece of Le Creuset is hot, the food 
is surrounded by a “blanket of heat” that cools 
very slowly. Le Creuset cast iron is built to 
last.

From the most classic to the most contem-
porary, Le Creuset has a wide range of col-
ours to match your lifestyle. No matter which 
colour you choose, you can be sure that it 
won’t fade, Fired at temperatures of around 
840∞C, the smooth enamel fi nish of Le Creu-
set cast iron is durable and hygienic and your 
cookware will stay looking good for a lifetime. 

The new “Toughened Non-Stick” range by 
Le Creuset combines a special strengthening 
process and an internally reinforced non-stick 
surface to create a new, unique, toughened 
fi nish for extra durability and superb cooking 
results. 

From searing, sautéing and pan-frying to 
braising and stir-frying, the Le Creuset “Tough-

ened Non-Stick” range will do it all. Each pan 
is made from heavy gauge, forged aluminium 
that has been specially treated to provide a 
strong, toughened fi nish that will withstand 
the demands of everyday use. 

The interior and exterior of each pan is fi n-
ished with one of the most modern, tough-
ened non-stick fi nishes available.

The Le Creuset “3-ply Stainless Steel” range 
is made of a high-quality, multi-layered materi-
al. An aluminium core is sandwiched between 
two layers of 18/10 stainless steel ensuring 
that the excellent heat conducting properties 
are guaranteed from the base to the lip. 

The range also includes non-stick frying 
pans. The non-stick coating is a very tough, 
long-lasting non-stick coating, creating a 
cooking surface which is ideally suited to fry-
ing at low temperatures. 

Ergonomic oven-proof handles, made of 
solid 18/10 stainless steel, are attached so as 
to minimise heat transfer and are oven-proof, 
while the pot lip allows for accurate pouring. 
The pans are suitable for all types of hobs, are 
easy to clean, dishwasher safe and come with 
a 10-year guarantee.

Le Creuset’s “Traditional Stoneware” per-
forms beautifully in the microwave and oven, 
but its classic design lends a distinctive charm 
to any table. It is fi red at 1 280oC, giving it 
unmatched strength and durability, making it 
resistant to chipping, cracking and staining.  

Its enamelled surface makes each piece 
easy to clean and is scratch resistant. Le 
Creuset Stoneware will not absorb odours or 
fl avours, and resists moisture absorption.
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Help in conceptualising 
your new bathroom 

design
BUILDING A NEW home or remodelling your ex-
isting home, is all about planning a lifestyle that 
also yields a long-term return on investment. 
Two rooms in the home that always yield the 
best return on the investment is the kitchen and 
the bathroom.

This process incorporates various aspects 
that need to be taken into consideration, namely 
style, design, colour, lighting, electrical installa-
tion, plumbing, mixers, sanitary ware, accesso-
ries, furniture and fi xtures.

So, you’ve got your eyes on those latest bath-
room designs and applications you see on the 
glossy pages of the magazines and newspa-
pers; thinking you cannot afford it? 

Now, it is not impossible at all. All you need to 
have is the right combinations of a fi ne bathroom 
package and essentials. You can easily live in 
a house infl uenced by having your bathrooms 
fi tted with the right pieces of inspirational bath-
room products.

A dedicated team at New Anchor Exquisite 
Bathrooms will help you in conceptualising your 
dream bathroom design. We are a family-owned 
business which was established 16 years ago 
with two branches in Johannesburg - a full re-
tail/wholesale outlet with the fi rst fully-functional 
and interactive showroom in South Africa which 
is situated at 7 Medina Road, Anchorville, Lena-
sia (south of Johannesburg), and the most eye-
catching showroom at 141 Jan Smuts Avenue, 
Parkwood. 

The success of our business lies in the pas-
sion for the industry and dedicated staff. All the 
staff members receive regular training and have 
great technical knowledge of the products we 
sell, to assist our clientele in making the right 
decision.

We only stock products that we have confi -
dence in selling to our loyal clients. As retailers 
and wholesalers, we carry many brands and 

therefore have a competitive edge in variety and 
price, and are a leading company to be associ-
ated with, where you are spoilt with choice when 
investing in your bathrooms. 

With extensive knowledge of plumbing, til-
ing, electrical and sanitary ware products, our 
staff can assist our customers in designing their 
bathrooms.

These are some of the leading brands we 
stock:

Sanitary ware: Vitra, Lecico, Vaal, Kerasan, 
Artceramic, Cobra, Libra, Plexicor, Victoria and 
Albert, Boutique Baths, Palazzo Baths.

Tap ranges for bathroom and kitchen: 
Hansa, HansGrohe, Cobra, Ixia, KWC.

Bathrooms accessories: Geesa, La Gio 
Bella, Ixia, Jeeves, Bathroom Butler, Lecico.

Tiles: various porcelain and ceramics. We 
also import our own range of Sanchis and Sa-
porsa tiles from Spain.

Kitchen sinks: Franke, TEKA, Kwikot and 
Stonebuild.

Plumbing: Kwikot, WE Geysers, Marley, DPI, 
Coppertube Africa, South Ocean, Cora, etc. 

Electrical: Legrand, Lesco, Radiant Lighting, 
Brightstar, Eurolux, South Ocean and Waco.

Interior designers never stop looking for fresh 
ideas, and it is the same for bathroom design-
ers. New Anchor has pleasant must-visit show-
rooms that have aesthetic appeal to entice crea-
tive minds with new insight to the latest trends.

Some of the latest trends in bathroom de-
sign:

One of the most popular choices nowadays, 
is to having frameless shower enclosures. These 
are a great choice not only for aesthetic reasons 
but for safety as well. 

They emanate a grand, elegant effect of a 
seamless feature and fl ow of openness. A frame-
less shower enclosure is easy to maintain. 

A great way to change the look of your bath-

room is through a colour change and changing 
the light fi ttings and fronts of the vanity units, the 
basins and the window treatments, bath and 
shower areas. Many homeowners keep the ex-
isting lighting as well as the existing mirrors in a 
bathroom for much longer than they are in style. 

The bidet is fast becoming an essential item in 
the bathroom from a hygiene perspective. Soft-
close toilet seats are a must for those who have 
the need to visit Mother Nature at odd hours of 
the night or morning. There are few people that 
realise that a choice of a toilet set in the bath-
room can change the entire look of the room. A 
concealed cistern with wall-hung toilet pan is the 
way to go and is fast becoming more affordable 

as the demand increases for trendier styles
Changing the colour of your bathroom is a 

great, inexpensive way to transform the space. 
Incorporating calm cool colours in the blue or 
green family emanates like feeling of relaxation. 
Adding beautiful fresh towels and new bathroom 
accessories fi nish up the new look.

In an era of high infl ation rates and high en-
ergy consumption, choosing the right plumb-
ing techniques and taps that have water sav-
ing mechanisms, should be an essential factor 
when making a choice. 

New Anchor Exquisite Bathrooms can help 
you realise your dream bathroom and add value 
to your home without blowing your budget!

141 Jan Smuts Avenue Parkwood 
truly portrays the stature and 
quality of  its tenants.  Here 
you will fi nd examples of  the 
fi nest sanitary ware, Italian 
kitchens, top interior and 
graphic designers – people as 
creative as the building itself.

Heated towels by Jeeves - for a complete luxury bath experience
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High-end kitchens go green 
with the aid of Valcucine

PROFIT HAS BEEN the main objective of indus-
tries for many years. Important factors such as 
quality, safety and non-toxic products, were of 
secondary importance, thus neglecting respect 
for the environment and for Man. 

All this has caused the destruction of resourc-
es, the pollution of the earth, water and air and 
the accumulation of a large 
debt with nature that will be 
inherited by our children. 

A sustainable lifestyle is 
the result of a combination 
of virtuous daily behaviours 
and the use of eco-compat-
ible products and services. 
Valcucine’s remarkable com-
mitment to environmentally 
sound practices, as commended by the EU, 
has brought the Italian kitchen manufacturer to 
the attention of the world’s most discerning and 
eco-concerned architects. 

Their products are tested against independ-
ent standards; they control toxic emissions, use 
natural fi nishes and have drastically decreased 
their use of energy and materials. 

Emphasising what they call “dematerialisa-
tion”, the determined reduction of unsustaina-
ble resources in favour of recycled or recyclable 
materials: aluminium, wood, glass, recovered 
stone, carbon fi bre and FSC woods with low 
VOC fi nishes. 

In addition to their manufacturing practices, 
at the end of each year Valcucine plant trees to 

mitigate their carefully factored carbon footprint.  
These kitchens combine technological inno-
vation with impeccable aesthetics and are as 
environmentally responsible as they are visually 
striking, but also provide unparalleled durability 
to the impacts of weight, water, humidity and 
heat. 

Lengthy research into ma-
terials and their limits of resist-
ance, have allowed designer 
Gabriele Centazzo of Valcu-
cine to revolutionise the fur-
niture industry by developing 
the Invitrum base unit system, 
what she says is the world’s 
fi rst 100 per cent recyclable 
kitchen made entirely from 

glass and aluminium.
The exclusive range of Valcucine kitchens 

incorporating: Artematica (the technological 
kitchen), Riciclantica (the environmental-friendly 
kitchen), LaCucinaAlessi and Démodé are avail-
able from Apollo Interiors at 141 Jan Smuts 
Avenue in Johannesburg and Cucina Design in 
Cape Town.

Also available from these outlets is Olivieri, the 
upmarket range of Italian wardrobes and furni-
ture, as well as a selection of premium appli-
ance brands. 

Apollo Interiors is an accredited Miele char-
tered agent and is ideally qualifi ed to advise and 
assist you with your purchase of Miele appli-
ances.

Aesthetics - part of modern 
bathrooms and kitchens

IT IS ONLY FROM the turn of the century that 
evidence was found that aesthetics were gener-
ally introduced to two of the most important living 
spaces of our environment, namely the bathroom 
and the kitchen.

Historically, both were located away from the 
main living areas for fear of germs, odours and 
smoke. With the invention of more adequate 
plumbing, water heating and appliances, both be-
came more available to all. 

Consequently both areas are today incorporated 
into the home as important tools for comfortable 
living.

As specialists in home interior design, Latria 
home décor have vast experience in creating suc-
cessful interiors, integrating functionality, hygiene 
and beautiful aesthetics to kitchens and bath-
rooms. While the kitchen is very much nowadays 
the “heart of the home”, a practical space used for 
interaction and socialising for family and friends as 
well as food preparation, the bathroom is seen as 
a “sanctuary”. 

As a place for personal hygiene and relaxation, it 
is seen as a very private space fi lled with little luxu-
ries like an abundance of hot water and beautifully 
fragranced scents. The importance of understand-
ing good design in these two spaces in the corpo-
rate world, should also not be overlooked. I.Scope 
Interior architects have over 15 years’ experience 
in incorporating these areas into the offi ce environ-
ment successfully. 

The privacy and hygiene aspect to public toilets 
should be wholly integrated to be both functional 
and aesthetically pleasing. 

Interestingly, the offi ce kitchen has developed 
over the years to be incorporated into the work en-
vironment. A popular trend these days is to create 
“chill areas” off a small wash-up kitchen where all 
appliances are easily accessible for one to prepare 
one’s own refreshment and relax within a lounge or 
casual dining experience. 

These areas are found to be very productive, 
doubling up as informal meeting spaces where 
employees communicate on another level.

IT IS ONLY FROM the turn of the century that As a place for personal hygiene a
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- designed 
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Interiors
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Budget plumbing - much more than just plumbing supplies

Linea Brigio Bathroom 
Solutions: It says it all

BUDGET PLUMBING opened its doors to 
business in November 1999, in a small shop 
in Glenhazel. It was formed by the late Colin 
Diamond and Steven Heilbronn. In 2001 we 
moved to our current address: 214 Athol Street 
Highlands North, and have since gone from 
strength to strength.

We started out in business as a plumbing 
supplier only, but in 2006 launched our show-
room to the public, with great success. Our 
motto is that we can sell you designer bath-

rooms tailor-made to suit your budget. How-
ever, in mid-2006 Sharlyn Diamond took over 
her late husband’s shareholding, and Steven 
and Sharlyn are still at the helm today.

We believe that we are not the same as other 
showroom outlets, and give the reasons below.

The fi ve most important reasons you should 
do business with us are:
1)  We prefer to sell taps made by Cobra, Hans 

Grohe and Isca, or taps that are compatible 
with the before-mentioned companies’ spare 

parts, and in addition all our products are sold 
with guarantees.

2)  We offer professional advice, both on the build-
ing process and on the products we sell.

3)  We will ensure that the customer buys the 
correct parts needed to fi t the product, 
namely angle valves, traps, fl exis etc.

4)  We will store, free of charge, the goods until 
they are needed for installation, to avoid theft 
and damage of materials on site, once paid 
for in full.

5)  We will deliver free of charge in the Johan-
nesburg area.
In addition to this we conclude with two guar-

antees we offer, namely that we will be able to 
supply you with your plumbing needs, and if 
necessary we’ll buy it from our competitors and 
sell it to you at our cost price.

Our guarantee is, buy it - if it’s wrong or you 
aren’t sure, bring it back in brand new condition 
with an invoice, and we’ll give you a full cash 
refund.

WE OFFER A product range that com-
pletes a multitude of concepts, including 
the latest contemporary, retro and classi-
cal designs and many more that one can 
incorporate into a bathroom. Our focus is 
superior quality and functionality.

Our ranges of specially selected sani-
tary ware are sourced from well-estab-
lished and reputable manufacturers and 
suppliers in Italy, Germany, Brazil, China 
and South Africa.

Our team of highly trained staff with 
experience in architecture and interior 
design, has extensive knowledge in the 
industry, and are therefore able to offer a 
specialised service in superior bathroom 
design and construction. 

Besides the focus on creating a unique 
and personalised bathroom, we also pro-
vide solutions for lodges, boutique hotels 

and residential developments with cost-
effective options dependent on the na-
ture of the contract. No project is too big 
or too small.

We are proud to offer a vast range of 
options to enable us to fulfil everyone’s 
special requirements. We provide these 
products and services with assurance of 
quality and durability.

Our modern and up-to-date new show-
room in the heart of the design district, is 
open from 09:00 to 17:00 Monday to Fri-
day, and 10:00 to 13:00 on Saturday for 
viewing and consultation. 

Visit us at: I.Trade House, 42 Andries 
Street North - just off the Grayston turnoff 
- Sandton. Telephone: (011) 885-3607, 
www.lineabrigio.co.za

Linea Brigio - your one-stop bathroom 
solution company.

Linea Brigio Bathroom Solutions offers a 

wide range of  luxury sanitary ware, tap 

ware, bathtubs, toilets, bidets, basins and 

accessories in a variety of  bespoke designs 

and materials to meet practical needs and 

provide an individual look to your bathroom.

WE OFFER A prod ct range that com and residential de elopments ith cost
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Kitchen and bathroom renovations 
by Design Construction

THE RENOVATION of bathrooms and kitch-
ens will greatly enhance your quality of life, as 
well as the resale value of your home. Many 
homeowners are now choosing to improve 
their existing asset, rather than move.

Design Construction has been in business 
for the past 28 years. They approach bath-
room and kitchen renovations in a profes-
sional and businesslike manner, providing a 
superior service to the customer.

They have been members of the Master 
Builders Association since 1981. This is an 
assurance of a high quality renovation and 
value for money.

So, if you require a modern bathroom or a new 
kitchen with all the necessary design features and 
style, Design Construction can assist.

They specialise in a complete turnkey reno-
vation, from conception to completion. They 
handle and co-ordinate all aspects of the op-
eration, including designing, stripping, plas-
tering, plumbing, electrical work, tiling, paint-
ing, rubble removal, etc.

Their range of kitchen fi nishes is extensive 

and offers you door choices of wrappe, veneer 
and solid wood; worktop choices of granite, 
caesarstone and formica and a wonderful 
range of stylish, contemporary handles.

With their computer-aided design, they are 
able to design to your exact requirements and 
also provide you full perspectives of your new 
kitchen; this allows you to view your kitchen in 
full colour - before you even get it!

With their reputation based on service, pro-
fessionalism and competitive pricing, please 
consider the following critical points before 
embarking on a new bathroom or kitchen 
renovation:
• 28 years of service and experience
• Member of the Master Builders Association
• Latest computer-aided design
• All jobs project-managed and co-ordinated
• Complete turnkey renovations
• Competitive pricing
*  For further information or a free quotation, 

please contact Design Construction on 
(011) 618-1335/6, 082-447-8861 or de-
sign@telkomsa.net

THE RENOVATION of bathrooms and kitch and offers you door choices of wrappe veneera

A home revolves around a kitchen and bathroom
Continued from page 15

There were no built-in work counters. Food was 
prepared on a large, centrally placed table and 
cupboards were small and usually glass-fronted 
to display their content. The stove burned wood 
or coal.  

Invented in 1826 by James Sharpe, the gas 
stove only became commercially viable in the 
1880s; toward the end of the Victorian era, but 
- fortunately for our traditional kitchen designers 
- still a part thereof. Therefore, there are many 
Victorian kitchens out there, with enamel coated 
stoves and their gas ranges mounted on top of 
electric ovens.

The other “authenticity” to consider when 
planning a kitchen or bathroom is the brand. 
The rationale for choosing a designer label for 
kitchen and bathroom products is the same as 
that of choosing designer clothes - assurance of 
quality, pleasing aesthetics and status.   

Thus many of the internationally prominent 
manufacturers of kitchen and bathroom equip-
ment ask internationally renowned design stu-
dios to design some of their product ranges. 
Hansgrohe uses designers like Phillipe Starck, 
Jean-Marie Massaud and Antonio Citterio for 
their Axor Collection of taps which can be seen 
at New Anchor - 141 Jan Smuts Avenue.  

VitrA’s Istanbul range of bathroom ware by 
Ross Lovegrove has a unique set of shower 
heads shaped like the heads of a set of golf 
“woods”, ideal for the dreamer who has fanta-
sies of beating Ernie Els. 

The famous French cookware producer Le 
Creuset has had designers Raymond Loewy 
and Enzo Mari design their utensils. Alessi of 
Crusinallo, Italy is a “design factory” employing 
the world’s most famous designers to create 
their ranges of tableware, kettles, watches and 
gadgets.

The Electrolux 2008 Design Lab competition 
produced some wondrous new appliances. First 
prize went to the FlatShare - a modular “fridge 
that is stackable and portable”. Another winner 
was the iBasket - a hamper that starts washing 
your clothes automatically once it’s full.

If it’s uniqueness that you want, get (if you 
can) the new Veuve Clicquot Vertical Limit 
Champagne storage tower. Created by Porsche 

Design, it stands over two metres tall and holds 
12 magnums of Clicquot’s most prized vintages.  
Price - including contents - is $70 000.

Porsche Design has also designed taps for 
Hansgrohe, kettles, a toaster, the Nespresso 
coffee machine for Siemens and collaborated in 
the design of a kitchen with Poggenpohl.

While the Nordic and German designers tend 
toward superb functionality in a minimalist de-
sign, the Italians combine their functionality with 
marvellous artistic fl air. Such a combination has 
given us the Valcucine range of eco-friendly 
kitchens.

While your new designer kitchen and bath-
room are being built, it would be wise to take 
sensible precautions against break-ins to these 
and any other rooms in your home. By law there 
has to be an exterior exit from the kitchen area.  

While I have not yet come across any security 
gates or burglar proofi ng with a designer label, 
it would be advisable to use a trusted, proven 
brand such as Xpanda for your security instal-
lation.
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